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CANISTEO-GREENWOOD CENTRAL SCHOOL 

BOARD OF EDUCATION 

PUBLIC AGENDA 

MONDAY, SEPTEMBER 11, 2023 

REGULAR MEETING  Conference Room       6:00 PM 

I. BOARD OF EDUCATION

Opening of the Meeting

President, Mike Nisbet calls the Regular Board of Education meeting to order. President 
advises where the fire exits are.

Pledge of Allegiance

II. CONSENSUS ITEMS

Routine Actions

Approve the following:

a) September 11, 2023 agenda, consensus, and personnel items as presented

b) Minutes of the Regular Meeting of August 21, 2023

c) Minutes of the Special Meeting of August 28, 2023

III. COMMUNICATION

1. Superintendent’s Report

a) Solar Eclipse

b) Vacancy Notification- Teacher Aide

c) Canisteo Living Sign Revitalization Project presented by Kathy Boccia and Steve 

Cotton

d) Facilities Update by Don Lewis

2. Administrator’s Report - None

IV. CORRESPONDENCE

Athletic Training August Report

V. OLD BUSINESS

None

VI. RECOMMENDATIONS

a) Approve the Longevity Benefit MOU between the Canisteo-Greenwood School District 
and CGAA.

b) Approve the Pay Adjustment for A CGTA Member S. McCaffrey MOU between the 
Canisteo Greenwood School District and CGSPA.

c) Approve this Memorandum of Agreement between the Board of Education of the 
Canisteo Greenwood Central School District hereby ratifies the successor collective 
bargaining agreement by and between the District and the Canisteo Greenwood 
Educational Support Personnel Association with updated terms and conditions of 
employment for the term beginning on July 1, 2023 and expiring June 30, 2026

d) Allow the board of Education to authorize the law firm of Wagstaff & Cartmell, LLP and 
Ferrara Fiorenza PC to initiate litigation and file suit against any appropriate parties to 
seek compensation to the School District for damages suffered by the School District and 
its students as a result of the development, operation, and marketing of social media 
platforms, and to seek any other appropriate relief.  The School District hereby authorizes
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its Superintendent of Schools or their designee to sign all appropriate documents and fee 

agreements on behalf of the School District.   

VII. PUBLIC COMMENTS

COMMENTS FROM THE PUBLIC ARE WELCOME. HOWEVER, THE CONTEXT

AND TIMING ARE AT THE DISCRETION OF THE PRESIDENT OF THE BOARD OF

EDUCATION.

VIII. ANTICIPARED EXECUTIVE SESSION
Enter into Executive Session, for matters pertaining to personnel matter.

IX. ANTICIPATED OUT OF EXECUTIVE SESSION

Move out of Executive Session.

X. CONSENSUS AND PERSONNEL

1. Special Education

a) *Recommendations of the Special Education committee for action taken on

August 28, 2023.

b) *Recommendations of the CPSE Committee for action taken on August 28, 2023.

2. Personnel

A. Leave of Absence - None

B. Resignations – None

C. Appointments

a) * Upon the recommendation of Thomas Crook, Superintendent the following

 probationary appointment be made: 

    Name of Appointee:  Jack Smith 

    Tenure Area:  Music 

Date of commencement of probationary services: September 12, 2023

Certification status:  Initial 

Expiration date of appointment: September 13, 2027

    Salary: Step  1  -$42,441 

b) *Upon the recommendation of Thomas Crook, Superintendent the following

 probationary appointment be made: 

Name of Appointee:  Amanda Fuller 

    Tenure Area:  Teaching Assistant Level 1 

    Date of commencement of probationary services: September 12, 2023

    Certification status:  Certificate 

      Expiration date of appointment: September 13, 2027

   Salary: Step  4  -$27,105.60 

c) * Adjust salary of Michelle Brown from $18 per hour to $20 per hour, effective

September 1, 2023. 

d) * Adjust salary of April Nichols from $18 to $20, effective September 1, 2023.
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e) *Appoint Eileen Miller mentor for the 2023-24 school year. 

 

f) *Approve the following extracurricular appointment for the 2023-24 school year: 

 

Activity Advisor/Co-Advisor 2nd Advisor 

9th Grade Class Advisor(s) Sherry Fenti Laura Seeley-Sick 

7th Grade Class Advisor(s) Heather Mitchell Allison White 

ES Student Lighthouse 

Director 

Sasha Rigas Vacant 

5th & 6th Grade Girls 

Basketball Club 

Andrew Mitchell  

5th & 6th Grade Boys 

Basketball Club 

Nick Gallicchio  

Athletic Coordinator Ethan Brooks  

District AV Coordinator Jamie Freeland  

                    

g)  *Appoint the following fall coaches for the 2023-24 school year. 

Chris Graham Cross Country Coach $3401 

   
  

h)  *Approve the following PLC Team Leaders for the 2023-24 School Year: 

  

Amy Peters Brooke Remchuk Nicole Dineen Nikki Austin 

Amy Caward Lisa Brott Tom Mayo Matt Bosworth 

Norma Roberts Bryan Lewis  John Griffin James Freeland 

Renae Fortuna Pam Markel Reilly Pogue Jenna LaPore 

Julie Erdmann Ethan Brooks Carrie Button Sasha Rigas 

Dawn McInroy Meghan Franclemont Patty Stauring 

     

i) *Approve the following additions to the 2022-23 Substitute list pending fingerprint 

clearance: 

Diane Lewis Uncertified Teacher, Aide, Nurse, LPN 

Mariah Woods Uncertified Teacher, Aide 

 

j) * Appoint Frank Garrigues at LTS, effective September 6, 2023 at a rate of $150 per 

day 

  

 XII.   ADJOURNMENT 

Motion was made by ________ and seconded by ________to adjourn the Board Meeting 

at _____PM. 

 





















 
 

 

 
Social Media School District Litigation: 

Introduction and Frequently Asked Questions 
Social media companies, like Facebook, Instagram, TikTok, Snapchat, and YouTube, have 

infiltrated our communities and become a fixture in the lives of our children. These social media 
products have become ubiquitous — we see children constantly using these products in our 
homes and in our schools. National surveys show that a significant percentage of high school and 
middle school students regularly use social media, often to the point of developing severe 
addiction to the products. Our investigation has revealed that social media companies engaged 
in deceptive practices by designing and promoting their products to attract and addict children. 
Everything about these products—from inadequate age verification measures, insufficient 
parental controls, endless scrolling, constant notifications, and targeted algorithms—have been 
designed to addict teen and adolescent users.  
 

Due to the conduct of these social media companies, a new generation of children are 
suffering from addiction and other related mental health issues, which has uniquely impacted 
schools and forced them to incur a multitude of costs to address this problem. With schools now 
facing the challenge to remedy and abate the situation, Wagstaff Cartmell has teamed up with a 
national coalition of firms to represent school districts and public entities combatting the youth 
mental health crisis, caused by social media companies. The national law firm coalition includes: 
 
 Wagstaff & Cartmell – Kansas City (www.wagstaffcartmell.com)  
 Beasley Allen – Atlanta | Montgomery | Dallas | Mobile (www.beasleyallen.com) 
 Goza & Honnold – Kansas City (www.gohonlaw.com) 

 
Each of these firms are committed to protecting public health and have built reputations on 

their ability and willingness to litigate complex disputes, against some of the world’s largest 
companies. Currently, members from each of these firms serve in key court-appointed leadership 
roles in the national litigation against JUUL, the e-cigarette manufacturer responsible for creating 
a youth vaping epidemic among school campuses. We were successful in our pursuit to hold JUUL 
accountable, as JUUL recently entered into a substantial settlement agreement to compensate 
school districts and help abate the problems caused by the e-cigarette epidemic.  
 

Our firms similarly believe that social media companies should be held accountable for 
the mental health crisis impacting our nation’s youth.  We welcome the opportunity to discuss 
these important issues with your organization and its members, and hope that you will consider 
joining this effort on behalf of public education and the welfare of our children. Below, we have 
provided responses to some frequently asked questions. If you have additional questions or 
would like additional information, please contact Jon Kieffer or Austin Brane via email at 
jpkieffer@wcllp.com and abrane@wcllp.com or by phone at 816-701-1100.  

 
 

 

http://www.wagstaffcartmell.com/
http://www.gohonlaw.com/
mailto:joseph.vanzandt@beasleyallen.com
mailto:abrane@wcllp.com


 
 

 

 
Frequently Asked Questions 

 
How will filing a lawsuit against social media companies benefit your school district?  

Suing social media companies gives school districts the opportunity to recover financial 
reimbursement for the expenses the districts have incurred because of the youth mental health 
crisis. Some schools have spent thousands of dollars, countless hours, and other precious 
resources to implement or adjust their methods of policing, discipline, and helping addicted 
students who constantly use social media products on school property. Even if your school district 
has not expended substantial funds to deal with this problem, investigating claims and potentially 
filing a lawsuit can help a school obtain future damages to fund necessary steps to deal with the 
social media-caused mental health crisis in your schools.  
 

Beyond the opportunity for financial recovery, school district participation in this 
litigation is critical. Social media companies have targeted our children with addictive and 
harmful products that feature no warnings or instructions for safe usage. School districts have 
been especially impacted and are in a unique position to take a stand against this conduct. School 
districts joining this litigation will play a pivotal role in holding social media companies 
accountable and sending the message to these companies that profits should not be gained at 
the expense of children’s health and safety. We believe social media companies should pay and 
provide schools with resources to fight this mental health crisis on the front lines. 
 
What are the financial costs/risks for school districts participating in this litigation? 

Wagstaff Cartmell works on a contingency fee basis, meaning school districts are not 
required to pay any legal fees or expenses unless, and until, Wagstaff Cartmell recovers 
compensation on behalf of the school district. Wagstaff Cartmell will front all expenses 
associated with pursuing a claim. If Wagstaff Cartmell recovers compensation on behalf of the 
school district, Wagstaff Cartmell will be reimbursed for expenses out of the amount of the 
recovery. If the case is not successful – meaning that the school district does not recover 
compensation for its claim – the school district will not owe Wagstaff Cartmell for any legal fees 
or expenses.  
 
What legal claims do school districts have against social media companies? 

Cases against social media companies involving school districts are based on a cause of 
action known as “public nuisance.”  Public nuisance claims allow both government and private 
entities to hold companies liable for unique damages incurred as a result of the companies’ 
conduct. This cause of action has been successfully utilized by government and private entities 
to redress several similar public health epidemics, most notably the JUUL e-cigarette epidemic, 
current opioid crisis, and the original tobacco litigation in the 90s. Social media companies have 
caused a youth mental health crisis that has significantly impacted schools. Utilizing the public 
nuisance liability theory allows school districts to hold social media companies accountable for 
its conduct and the damage caused.  



 
 

 

 
 

Where will the litigation take place and how will it proceed?  

Hundreds of personal injury lawsuits have been filed in federal courts against social media 
companies by individuals and school districts. Because several of the social media companies are 
headquartered in California, there is also an active California consolidated state court litigation 
called the “JCCP”, which contains additional lawsuits against these companies. The federal court 
system has consolidated the cases in a Multi-District Litigation (“MDL”) in front of Judge Yvonne 
Gonzalez Rogers in the Northern District of California (Oakland Division). Judge Gonzalez Rogers 
will manage discovery, pre-trial briefing, and other issues common to all cases. Judge Gonzalez 
Rogers may also try several test, or “bellwether,” cases in the MDL. Once the MDL work is 
complete, each case will be sent back to a federal district court in the school district’s state for 
individual trials, unless there is pre-trial settlement.  
 

Wagstaff and Cartmell lawyer Tom Cartmell has been appointed to the Plaintiff Steering 
Committee in the JCCP. Tom Cartmell and Wagstaff Cartmell lawyer Jon Kieffer have been 
appointed to multiple committees, including discovery and expert witness committees. In this 
capacity, Wagstaff Cartmell and its lawyers are uniquely situated to help guide and prosecute 
school district lawsuits against these social media companies. 
  
How much of the school district’s time and resources will be required? 

This is difficult to predict with certainty, but we anticipate minimal inconvenience and 
interruption. We understand that your school administrators are extremely busy, so we vow to 
do everything we can to make this process as efficient as possible. Because your district’s case 
would be consolidated in the MDL for pre-trial coordination, most of the litigation efforts will 
focus on issues common to all litigants. There will be some case-specific discovery in the MDL, 
but that would be mostly in the form of written discovery and document production. Within 2-3 
months of filing a case, a school district would complete a written “Plaintiff Fact Sheet” and would 
provide basic supporting documentation to gather basic information about the school’s claim. 
We will work with school district administrators to obtain the necessary information and 
documents as efficiently and conveniently as possible.  
 

If a school district’s case is selected for trial, more in-depth discovery would occur in the 
form of depositions of key administrators. However, given the expected large number of cases 
filed in MDL, the number of cases selected for more in-depth discovery and trials is usually 
relatively small.        
 





OUR YOUTH ARE 
FACING A 

MENTAL HEALTH 
CRISIS CAUSED BY 

SOCIAL MEDIA 
COMPANIES

          ur nation’s youth have become addicted to social 
          media, resulting in a major mental health crisis.

WHO IS RESPONSIBLE?

Social media companies like Meta (Facebook and 
Instagram), Tik Tok, Snapchat and YouTube/Google.

Everything about these products—from inadequate 
age verifi cation measures, insuffi cient parental 
controls, endless scrolling, constant notifi cations, 
and targeted algorithms—have been designed to 
addict teen and adolescent users. 

These companies are fueled by their own greed and 
have put profi ts over the safety of our youth. 

As a result, children across the country are suffering 
mental and physical harms.

O



       his consortium was formed to work
        jointly on behalf of public entities 
in the investigation and prosecution of 
claims for damages arising out of 
negligence, public nuisance and other 
claims against social media companies 
like Meta (Facebook and Instagram), 
Tik Tok, Snapchat and YouTube/Google. 

We are leaders in representing public 
entities in this type of litigation against 
major companies. Our law fi rms 
previously created the National JUUL 
Consortium, which collectively 
represented over 300 school districts 
and public entities that serve over 5 
million students in litigation against the 
e-cigarette giant. We helped secure a 
substantial settlement agreement with 
JUUL that provides school districts 
across the country with meaningful 
compensation. We are now working
with school districts and other 
government entities to hold social 
media companies accountable for the 
harms they’ve caused.

All the fi rms in our legal team are 
nationally recognized fi rms that have 
built a reputation on their ability and 
willingness to litigate complex disputes 
against some of the world’s largest 
companies. 

Large cases and powerful defendants are 
nothing new to us. We have fought and 
won cases against giants such as 
BP, Bayer, Volkswagen and Johnson & 
Johnson to name just a few.

We are committed to representing public 
entities, large and small, across the 
country. We will work to obtain just 
compensation for the mental health crisis 
and the costs imposed on public entities 
by irresponsible social media companies. 

Members of our Consortium currently 
serve in key social media litigation 
leadership roles, including Co-Lead of the 
Judicial Council Coordination 
Proceedings (JCCP) in California state 
court, Plaintiffs’ Steering Committee in 
the JCCP, and Plaintiffs’ Leadership 
Committee in the Social Media Addiction/
Personal Injury Product Liability 
multidistrict litigation (MDL) in federal 
court.

Together, our team will work with school 
districts across the nation as they seek to 
hold social media companies 
accountable for creating a youth mental 
health crisis caused by social media 
addiction.

T

NATIONAL SOCIAL MEDIA LITIGATION TEAM



WHAT IS THE PROBLEM?

         ocial media companies like Meta 
         (Facebook and Instagram), Tik Tok, 
Snapchat and YouTube/Google 
knowingly put young users in harm’s 
way to generate billions of dollars in 
profi t. 

They adopted targeted algorithms to 
collect adolescent users’ data 
unethically; used addictive 
psychological tactics to increase 
adolescent and teen usage; and feature 
ineffi cient controls to help parents 
exercise their rights and duties to 
monitor and limit their children’s use.

As a result, our children are becoming 
addicted to social media, resulting in 
mental and physical injuries like anxiety, 
depression, eating disorders, body 
dysmorphia, suicidal ideation, self-harm, 
and even death. 

Meta, Snap, TikTok and YouTube/
Google are considered to be some of 
the largest information technology 
companies in the world. 

S Meta, for example, generated $69.7 
billion from advertising in 2019, more 
than 98% of its total revenue for the 
year.1  In other words, Meta makes 
billions of dollars marketing its 
adolescent user base—along with 
detailed data on their likes and 
interests—to advertisers to increase its 
profi ts.

These companies use advanced 
computer rules and processes to 
collect and analyze users’ data. This 
information is used to assemble virtual 
fi les on their users, covering hundreds 
if not thousands of user-specifi c data 
segments. This allows advertisers to 
tailor advertising and designate 
advertising dollars to very specifi c 
categories of adolescent users.

Many of these data segments are 
collected by social media companies, 
scrutinizing each adolescent user’s 
activity on and off the products. Youth 
users are not even aware of such 
behavioral surveillance, like navigation 
paths, watch time and hover time.

The larger a social media product’s 
user database grows, the more time 
users spend on the database. The more 
detailed information the product can 
extract from its users, the more money 
it makes.

1 https://www.cnn.com/2020/06/30/tech/facebook-ad-business-boycott/index.html

TARGETED ALGORITHMS

Meta, Snap, TikTok and YouTube/

IT’S TIME THESE 
SOCIAL MEDIA 

GIANTS ARE HELD
ACCOUNTABLE FOR 

FAILING TO PROTECT 
OUR YOUNG, 

VULNERABLE AND 
AT-RISK CHILDREN



DESIGNED TO BE ADDICTIVE

         oday’s adolescents are the fi rst generation of consumers to have grown up 
         primarily in the digital era. They have come of age alongside social media 
products and massive tech companies.

According to the Pew Research Center, 92% of U.S. teens are active on social 
media,2 with Facebook, Instagram, Tik Tok, Snapchat and YouTube/Google 
dominating. The research found that nearly half the teens surveyed (46%) said 
they are online “almost constantly”3 and 62% of 13- to 18-year-olds use social 
media daily.4

Products like Facebook, Instagram, Snapchat, TikTok, and YouTube use email, 
text alerts and push notifi cations to inform users when they receive “likes” or 
“mentions.” When someone posts on social media and receives positive 
feedback, the brain releases dopamine, the body’s “feel-good” hormone, 
rewarding the behavior.5 These products also contain addictive algorithms that 
are meticulously designed to hook adolescent users into a cycle of habitual use.

A similar brain conditioning occurs with addictive drugs. Like alcohol or drugs, 
people can become addicted to social media. 

These social media companies use ineffective age verifi cation measures, easily 
allowing children to access their products. Parents are essentially defenseless 
against the tactics of these companies. These products have features that 
prevent parents from monitoring and limiting children’s use.

In April 2021, former Facebook employee Frances Haugen revealed that the 
company had detailed knowledge of its negative impact on young users’ mental 
health. Facebook and Instagram hid information from the public, driving teens’ 
interest in their products to increase their profi t and refusing to take steps to 
prevent harm.

FAILURE TO PROTECT

people can become addicted to social media. 

These social media companies use ineffective age verifi cation measures, easily 
allowing children to access their products. Parents are essentially defenseless 

FAILURE TO PROTECT

T

2 https://www.aap.org/en/patient-care/mental-health-minute/social-media-and-adolescent-mental-health/ 
3 https://www.pewresearch.org/internet/2022/08/10/teens-social-media-and-technology-2022/ 
4 https://www.commonsensemedia.org/sites/default/fi les/research/report/8-18-census-integrated-report-fi nal-web_0.pdf 
5 https://sitn.hms.harvard.edu/fl ash/2018/dopamine-smartphones-battle-time/



The Surgeon General’s Report on Social Media and Youth 

          
          n May 23, 2023, U.S. Surgeon General Dr. Vivek H. Murthy issued a public 
          advisory warning of the risks of social media use to young people. In a 19-page 
report, Dr. Murthy noted, “there are ample indicators that social media can … have a 
profound risk of harm to the mental health and well-being of children and 
adolescents.”

The advisory warned that social media platforms are often designed to maximize 
user engagement, which encourages “excessive use and behavioral dysregulation.” 
As of 2021, eighth and 10th graders now spend an average of 3.5 hours per day on 
social media. The advisory cited research that found adolescents who spent more 
than three hours per day on social media faced double the risk of experiencing poor 
mental health outcomes, including symptoms of depression and anxiety. This amount 
of social media exposure can “perpetuate body dissatisfaction, disordered eating 
behaviors, social comparison, and low self-esteem, especially amongst adolescent 
girls.”

Excessive and problematic social media use, such as compulsive or uncontrollable 
use, has also been linked to sleep problems, attention problems, and feelings of 
exclusion among adolescents. The advisory warned that this frequent and 
problematic social media use can result in changes to adolescents’ brain structure, 
similar to changes seen in individuals with substance use or gambling addiction.

The surgeon general cautioned, “At a moment when we are experiencing a national 
youth mental health crisis, now is the time to act swiftly and decisively to protect 
children and adolescents from risk of harm.” He called on policymakers, tech 
companies, researchers, and parents to “urgently take action” to protect youth 
against these potential risks.

O



THE LAWSUITS

         ocial media has invaded school 
         districts across the nation and 
placed severe burdens on school 
administrators as they work to fi nd ways 
to educate students on the dangers of 
social media addiction and keep it from 
disrupting the learning environment. 
Social media addiction and the resulting 
mental health crisis have forced schools 
to: 

• Hire additional mental health 
  professionals

• Develop lesson plans on social 
  media harms

• Provide more training for educators, staff 
  and the community

• Address property damage caused by
  mentally anguished students

• Increase disciplinary measures

• Address bullying, harassment and 
  threats

• Confi scate electronic devices

• Notify parents and guardians of students’
  behavioral issues and attendance

• Investigate and respond to threats made
  over social media

• Update student handbooks and school
  policies

Many schools have diverted educational 
resources to crack down on the mental 
health crisis caused by social media 
addiction. School districts already have 
limited funds and should not have to 
allocate budget money for educational 
campaigns, prevention and treatment of 
social media harms. The mental heath 
issues students face include: 

• Anxiety

• Depression

• Eating disorders (anorexia, bulimia, binge
  eating, etc.)

• Body dysmorphia (obsessive focus on a 
  perceived fl aw in appearance)

• ADD/ADHD

• Lack of focus, inability to concentrate

• Self-harm, thoughts of self-harm

• Suicide, attempted suicide, suicide 
  ideation

The law affords school districts the 
opportunity to hold social media 
companies responsible for the damage 
they cause to our children.

S
“God only knows what it’s doing to our children’s 
brains. The thought process that went into 
building these applications, Facebook being the 
fi rst of them, … was all about: ‘How do we 
consume as much of your time and conscious 
attention as possible?’ And that means that we 
need to sort of give you a little dopamine hit 
every once in a while, because someone liked 
or commented on a photo or a post or whatever. 
And that’s going to get you to contribute more 
content, and that’s going to get you … more likes 
and comments. It’s a social-validation feedback 
loop … exactly the kind of thing that a hacker like 
myself would come up with, because you’re 
exploiting a vulnerability in human psychology. 
The inventors, creators – it’s me, it’s Mark 
[Zuckerberg], it’s Kevin Systrom on Instagram, 
it’s all of these people – understood this 
consciously. And we did it anyway.”

- Sean Parker, Facebook Founding President



OUR LEGAL TEAMTHE LAWSUITS

          ocial media companies can be held responsible for past and future 
          expenses for school districts dealing with the effects of their students’ 
social media addictions.

The lawsuits against social media companies request damages to provide relief 
from the districts’ fi nancial losses as a result of arranging outreach and educa-
tion programs regarding social media harms and hiring additional mental health 
professionals. The lawsuits also seek an abatement remedy to combat our 
youth’s mental health crisis due to social media addiction.

School districts do not have to pay anything upfront. The law fi rms handling the 
cases will front the expenses in the litigation. The school districts would only be 
required to pay expenses if the law fi rms obtain a recovery on the school 
districts’ behalf. If the action is not successful, no legal fees are owed.

Many districts across the nation are struggling to protect their students from the 
mental and physical injuries caused by social media addiction. 

Social media companies must be held accountable for creating this widespread 
mental health crisis among our youth.

S

Jon Kieffer

                                                          Founded in 1997 when Tom Wagstaff and Tom
                                                          Cartmell left a large Kansas City fi rm to form a
                                                          boutique, the original vision of Wagstaff and 
Cartmell was to be a premier trial fi rm representing both plaintiffs and 
defendants in complex cases.

Now with 33 attorneys and over 40 supporting staff members, the fi rm’s 
lawyers appear in cases nationwide, including in multidistrict litigation, 
class actions, and mass tort cases. The fi rm has lawyers licensed in 
California, Missouri, Kansas, Colorado, Utah, the District of Columbia, and 
numerous federal district and appellate courts, including the U.S. 
Supreme Court.

Wagstaff & Cartmell attorneys have frequently been appointed to senior 
leadership positions in national multidistrict litigation, state court 
consolidations, and class actions. In multidistrict litigation against social 
media companies, the fi rm represents dozens of adolescents in 
numerous states across the nation. Tom and Jon have been extensively 
involved in the social media litigation from the outset, including serving on 
the JCCP Plaintiffs’ Steering Committee.

Tom Cartmell



OUR LEGAL TEAM

Bradley HonnoldKirk Goza

 Kirk is a Fellow in the American College of Trial Lawyers, a member of 
the American Board of Trial Advocates, and a Fellow in the  International 
Academy of Trial Lawyers. 

Brad has served in numerous leadership positions on a number of 
successful MDLs. Brad served on the Plaintiffs’ Steering Committee 
of the JUUL MDL. 

Kirk and Brad have been extensively involved in the social media litigation 
from the outset, including serving on the JCCP Plaintiffs’ Steering 
Committee.

                                Founded in 1979, Beasley Allen Law Firm is a leader in 
                                complex plaintiff litigation nationwide. We work with 
                                attorneys and clients across the country and have 
                                offi ces located in Atlanta, Georgia, Dallas, Texas, 
                                Mobile, Alabama, and Montgomery, Alabama. 
Our award-winning attorneys live by our creed of “helping those who 
need it most.”
Beasley Allen lawyers currently hold key leadership in the social media 
litigation, including being appointed as Co-Lead of the JCCP in Califor-
nia state court and on the Plaintiffs’ Leadership Committee in the Social 
Media Addition/Personal Injury Product Liability MDL.
Joseph VanZandt served on the Plaintiffs’ Steering Committee in the 
national JUUL MDL. He was recognized as a Business Insider “Rising 
Star of the Courtroom: 15 Great Litigators of the Future” in 2022 and a 
Law360 Rising Star in 2020. He was also selected to the Super Law-
yers “Rising Stars” list in 2021 and 2022 and to the National Trial 
Lawyers Association’s Top 40 Under 40 for Civil Plaintiffs in 2019.
Davis Vaughn was heavily involved in the national JUUL MDL, assisting 
the Trial, Law & Briefi ng, Bellwether, Expert, and Discovery Committees 
with all aspects of case workup, discovery, and trial preparation. He is a 
member of the Alabama State Bar and American Association for 
Justice. Davis was selected to the National Trial Lawyers Association’s 
Top 40 Under 40 for Civil Plaintiffs in 2022.

Joseph VanZandt Davis Vaughn








